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What iIsRedMasall about?

Mobile servesas a key source of connectivity within the RedMas ¢ Red is the Spanish
Hispaniccommunity with 93%usingit regularly. word for Network and MAS the
Almost 68% of Hispanicadults download mobile apps,and acronym for Mobile Ad Studic
24% of Hispanicadults perform online searchesvia their has pioneered the way brands
mobile phones, 71% more than the 14% of non-Hispanic and content owners interact
adultsand50% more than the 12%of adultsin general with the Hispanicaudience via

their mobile devices The scope
o 3 of our mobile ad network and
P ) our ability to generateresponses
4 with our ad studio make us an
essentialelement of any media
plan, whether your goal is to
createbrandor generatea direct
responsefrom your costumers
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. Mobile Portals and Apps

Boost , Sprint & Metro PC30n deck portals

&Y boost metro- 5 Sprint (Spanish Sectio@ver index on the US Hispanic
Market.
I TelevisaMobile: Worldwide GOLTV MobileOffer instant access
%‘ = leading Media Company on to international soccer video clips,
4 Spanish content and leader in T\ sl scores, and match coverage for the
Televisa on Mexico. users on the go.
Univision Mobile The mobile Telemundo Mobile A division of
.. division of the Spanish T NBCuUniversallelemundas a
" language media network in producer of Hispanic content in
T the United States and abroad. USA.

MocoSpace Latind~or a young, multicultural, en
(wJQ the-go generation, MocoSpace is the mobile
p ce community of choice for making friends, having
fun and staying connected.



. Mobile Portals and Apps

Todobebe'

Novelera Venevision
International offers the first

application based on the genre of

soap operas.

Todo BebeFollow the
development of your baby
during pregnancy and at birth
usingTodoBebeapp

Lo2Yo Mobile sites of
entertainment content such as

Horoscopes, News, Music, Soap
D2aaAll
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Bikini Mobile: is the perfect
opportunity for the companies
that want to appeal to the
lucrative male and female
demographic. Produced in a
tasteful mannerBikini.comis
wholesome enough to please
advertisers and retailers, yet
exciting enough to keep
millions of fans tuning in for
more.



MAStudio

Tools and resources to cesffectively design and create top
mobile marketing and advertising assets

Mobile Portals Mobile Apps & Games Mobile Marketing Campaign

\ \

Mobile site creation and Hosting Mobile App Development

\

Android
I0S
Windows
BlackBerry
Symbian

A 4 AN
EVOLUTION




(OPA QRO

ESMAS MUJER

FUTBOLERD

TODOBEBE

(:(‘Tl‘;:t cup

O e

_mas]}

Miijér

Yyyvy

EVOLUTION

GoLTv

NOKIA

Mobile
Web Sites

TELEMUNDO  102Y0  TELEVISA

MISS VENEZUELA

AQUETERIES

PORTADAS
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. Mobile Inventory Hispaﬂi'éo®§9ﬂloo®
And LATAM

Total Inventory LATAM Inventory

UNITED STATES
10%
Pto. Rico
24%
Total LATAM 76% 11%
Total USA Hispanic Mexico
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Total Ad Inventory PatrRegional: 229,184,137 monthly ad impressions
Total US Hispanid:73,645,449 monthly ad impressions
Total LATAM:55,538,688 monthly ad impressions
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TARGETING: DEVICE | CARRIER | CONTEXTUAL | DEMOGRAPHIC | GEO



. USA Hispanic Mobile Targeting

33.00% Metro PCS
18.54%  Sprint SA

12.53% Verizon Wireless
11.70% AT&T
11.27% T-Mobile USA
5.23% Cricket
4.00% Others
2.63% Boost Mobile
1.10% Nextel USA

TARGETING: DEVICE | CARRIER | CONTEXTUAL | DEMOGRAPHIC | GEO
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Content Channels

Sports
14%

News
14%

Diet Tips
5%
Health
5%

Life Style
8%

Parenting
14%

Music
1%

Content Channels Gossip

9% Beauty

Cooking %
9%

TARGETING: DEVICE | CARRIER | CONTEXTUAL | DEMOGRAPHIC | GEO
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. USA Hispanic Mobile Targetir CB@

Gender Highest Concentration in USA

FEMALE

48%

TARGETING: DEVICE | CARRIER | CONTEXTUAL | DEMOGRAPHIC | GEO



. Sprint ID Packs

It's all about you and the things you love to do.

Make your phone a reflection of who you are. SprintID lets you cut
throughthe clutter by selectingmobile ID Packdeaturingapps,ringers,

wallpaperswidgetsandmore.

A Soccer LO2YO ID
AT b Follow the action of the
LUL;..YI’ Mexican Soccer, Spanish La

FUTBOL Liga Bundesligaand more.

Latino LO2YO ID

brings you the best in your world
in your language from news,
entertainment, sports, soap
operas, and more.

25K

packs installed
per month

Women LO2YO ID
Beauty tips, Recipes,
Diets, Family and more
with Esmas/Vomen



Ad Unitsacross browsers,
Textand apps

We get brands and Latino consumers to interact through the mobile device

Banners Interactive Video Text Messages
Mobile Banner Interactive Preroll Text with hyperlink
Click to call In streamvideo

Click to video Interstitials

Click to Map

Extensible Banner




